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President’s Report 

February 12, 1929 


N To the Stockholders of 
^ The American Multigraph Company: 


I PRESENT herewith the Balance Sheet and Operating State¬ 
ment of our company, for the year ending December 31, 1928, 
certified to by Haskins & Sells. 

Total Sales for the year were $4,2(56,086—the highest 
since 1924. 


Net Profits, after depreciation, taxes and all other charges, 
were $489,810—the highest since 1923—and represent earnings of 
$3.84 per share compared with $3.76 per share in 1927. 

Quarterly common stock dividends of .50 cents per share, with 
an extra of .40 cents on December 1st (a total of $2.40 per share) 
were paid during the year, an increase of .60 cents per share over 
the year 1927. 

The 67th consecutive quarterly common stock dividend of 62 */> 
cents per share (a $2.50 per share basis) has been declared by the 
Directors, payable March 1, 1929. 

The net amount carried to Surplus, after paying $274,980 in 
dividends, was $164,830, making a total surplus, as of December 
31, 1928, of $1,516,852.57, and a book value of $34.50 per share as 
compared with $32.91 at the end of 1927. 

Cash on Hand and Government Bonds show a ratio of 174 
per cent to Current Liabilities, and the ratio of Current Assets to 
Current Liabilities is 8 to 1. 


No change was made during the year in the personnel of our 
Departmental Management. 

We shall continue the analytical study of our markets, which 
has and will result in the elimination of waste in Sales and Adver¬ 
tising effort through the more intelligent direction of our sales force 
and a more accurate compilation of our Direct Mail lists. 

Following the Balance Sheet, we show descriptions and cuts of 
our principal line of products. These machines, which produce with 
dispatch and economy office printing and direct mail matter, are 










taking their place, with the typewriter and adding machine, as stand¬ 
ard equipment in the modern office. 

The outlook for the year 1929 is most encouraging, which is 
evidenced by the fact that sales in January have shown an increase 
over January, 1928, of 15 per cent. 

On behalf of the Directors, I wish to express to each and every 
employee of the company our appreciation for their hearty co-op¬ 
eration and loyal assistance throughout the year. 

Respectfully submitted, 

H. C. OSBORN, 

President. 


HASKINS 6c SELLS 

CERTIFIED PUBLIC ACCOUNTANTS 

OFFICES IN THE PRINCIPAL CITIES OF 
THE UNITED STATES OF AMERICA 
-AND IN - 

London. Paris, Berlin, Shanghai 
Montreal, Havana, Mexico City 


FEDERAL RESERVE BANK BUILDING 
CLEVELAND 


February 1, 1929. 

The American Multigraph Company, 

Cleveland, Ohio. 

Dear Sirs: 

We have made a general audit of your accounts, and those of 
your subsidiary companies, for the year ended December 31, 1928, 
and submit the following exhibits, with our certificate: 

Consolidated Balance Sheet, December 31, 1928. 

Summary of Consolidated Income and Profit and Loss for the 
Year Ended December 31, 1928. 

An independent reconcilement of your cash was made as of 
December 31, 1928, and the recorded cash receipts for the month 
of December were traced into the bank deposits. Substantial tests 
were made of the disbursements of the divisional bank accounts 
controlled by the home office. 

Requests for confirmation were sent out on a definite number 
of branch ledgers each month during the year on all accounts and 
notes over $10.00 which were past due on a strictly thirty day basis, 
so that all branches were covered at least once during the year. 

Yours truly, 

HASKINS & SELLS. 














Consolidated Income Statement 

For the Year ended December 31, 1928 


OPERATING PROFIT BEFORE PROVISION FOR DE¬ 


PRECIATION AND TAXES_-_ 

DEPRECIATION AND TAXES: 

Depreciation _$140,517.4-0 

Taxes—State franchise and property- 93,087.67 

Total _ 

NET OPERATING PROFIT- 

OTHER INCOME: 

Interest earned -$20,602.91 

Discounts on purchases_ 9,988.05 

Sundry income credits_ 3,258.15 

Total _ 

GROSS INCOME___ 

INCOME CHARGES: 

Provision for income tax for the year 1928_$61,629.00 

Accounts and notes written off as* uncol¬ 
lectible _ 17,533.46 

Interest paid on additional assessment of fed¬ 
eral income tax for year 1917- 4,209.16 

Discounts on sales_ 5,484.72 

Sundry charges_ 1,639.56 

Total_ mmnir 

NET INCOME _ 


PROFIT AND LOSS SURPLUS, JANUARY 1, 1928_ 

PROFIT AND LOSS CREDITS: 

Refund of federal income tax for prior years. $ 5,349.39 


Interest paid by United States treasurer on 

over assessments of prior years- 139.40 

Collections from Berlin old accounts re¬ 
ceivable _ 892.75 

Amount collected from German government 

for goods lost at sea_ 39,393.10 

Additional assessment of federal income tax 
for year 1917, transferred to reserve for 
contingencies _ 27,102.70 

Total_ 

GROSS SURPLUS_ 

PROFIT AND LOSS CHARGES: 

Refund of federal income tax, and payment 


of interest on over assessments prior 
years, transferred— 

Reserved for contingencies-$ 2,769.46 

Reserve for federal income tax_ 2,719.33 

Additional assessment of federal income tax 

for year 1917_ 27,102.70 

Amount collected from German government 

transferred to reserve for contingencies_ 39,393.10 

Collections of old accounts at Berlin trans¬ 
ferred to reserve for contingencies- 892.75 

Dividends _ 274,980.00 

Total_._ 


$ 730,062.53 


233,605.07 
$ 496,457.46 


33,849.11 
$ 530,306.57 


90,495.90 
$ 439,810.67 
1,352,021.90 


72,877.34 

$1,864,709.91 


347,857.34 


PROFIT AND I,OSS SURPLUS, DECEMBER 31, 1928.. $1,516,852.57 
















































Consolidated 

The American Multigraph Company 


CURRENT ASSETS: 


ASSETS 


Cash—general _$145,363.51 

Notes receivable—customers_$266,999.08 

Accounts receivable—customers_ 675,916.96 

Other accounts receivable_ 325.41 

Due from employees_ 9,028.73 


Total _$952,270.18 

Less reserve for doubtful notes and 

accounts _ 10,695.60 


941,574.58 


United States treasury notes and liberty loan 


bonds—at cost_ 361,775.02 

Federal land bank bonds—at cost_ 30,075.00 

Accrued interest receivable_ 1,485.91 


Inventories (companies’ valuation based partly 
on physical inventories and partly on book 
records at cost; not verified under audit 


as to quantities): 

Finished and in process goods_ 881,899.33 

Materials and supplies_ 118,766.97 


Total current assets_$2,480,940.32 

CASH SURRENDER VALUE OF LIFE INSURANCE 

POLICIES _ 8,933.31 

PROPERTY: 

Land -$ 42,307.44 

Buildings - 428,195.13 

Machinery and equipment_ 390,463.07 

Dies, jigs, moulds, etc._ 371,857.76 

Compotypes: 

On lease_$265,110.00 

Leasable- 282,837.99 547,947.99 

Tools on hand for compotypes_ 238,972.40 

Address plate department equipment_ 20,547.50 

Furniture and fixtures_ 112,595.43 

Equipment at branches_ 162,296.72 

Automobiles and trucks_ 8,799.40 

Drawings and patterns_ 66,593.21 


Total property- 2,390,576.05 

PATENT RIGHTS AND DEVELOPMENT EXPENSES, 

ETC.—UNAMORTIZED BALANCE_ 197,224.18 


DEFERRED DEBIT ITEMS (Including division mana¬ 
gers’ and salesmen’s drawing accounts, $60,136.16)_ 127,065.79 


Total 


•K6>* 


$5,204,739.65 










































Balance Sheet 

and Subsidiaries, December 31, 1928 


LIABILITIES 

CURRENT LIABILITIES: 

Accounts payable _ $93,652.03 

Salaries, wages and bonuses_ 51,536.65 

Commissions _ 20,917.55 

Customers’ credit balances_ 6,980.24 

Accrued accounts: 

Heal and personal property taxes_ 58,480.24 

Income taxes _ 62,900.78 

Rent and other expenses_ 14,520.14 


Total current liabilities_$ 308,987.63 

INTEREST INCLUDED IN NOTES RECEIVABLE— 

UNEARNED PORTION_ 11,155.52 

RESERVES: 

Depreciation _$809,565.41 

Contingencies _ 95,616.03 

Fire insurance_ 62,046.76 

Division managers’ and salesmen’s drawing ac¬ 
counts (included under deferred debit 
items) _ 60,070.73 


Total reserves _ 1,027,298.93 

SHAREHOLDERS’ EQUITY REPRESENTED 
BY 114,575 SHARES, WITHOUT NOMI¬ 
NAL OR PAR VALUE: 

Paid-in capital -$2,340,445.00 

Profit and loss surplus, per Exhibit B _ 1,516,852.57 


Total stockholders’ equity- 3,857,297.57 


TOTAL _$5,204,739.65 


CERTIFICATE OF AUDIT 

We have made a general audit of the accounts of The Ameri¬ 
can Multigraph Company and subsidiary companies for the year 
► ended December 31, 1928, and for the twelve and one-half preced¬ 

ing years. 

WE HEREBY CERTIFY that, in our opinion, the accom- 
* panving Consolidated Balance Sheet, December 31, 1928, and Sum¬ 

mary of Consolidated Income and Profit and Loss for the year 
ended that date, are correct. 

HASKINS & SELLS. 































Model 66 Multigraph 



The No. 66, as illustrated, is hand fed and hand operated, 
prints through a ribbon and is used for the production of type¬ 
written work. The No. 66 is a basic unit designed so that the differ¬ 
ent types of automatic paper feeds, the power drive, signature 
attachment, printing ink attachment and envelope attachment can be 
used with it. By the addition of these various attachments, it can be 
converted into either the Addressing Multigraph or the Printing 
Multigraph, shown on pages 9 and 10. 

•h>;k 













Model 66 Addressing Multigraph 



* 

The Addressing Multigraph, No. 66, delivers a completed and 
signed letter and envelope at one revolution of the drum. The 
typing of the date, name, address, salutation, body of the letter, 
and address on the envelope must match because they are all printed 
through the same ribbon, with the same pressure and at the same 
time. The signature is signed with pen ink at the same time the 
letter is being printed. By substituting a Printing Ink Attachment 
for the Envelope Attachment, The Addressing Multigraph produces 
a wide variety of printed office, advertising and factory forms. 

■HaK 





















Model 66 Printing Multigraph 



The No. 66 Printing Multigraph prints letterheads, envelopes, 
statements, advertising folders and booklets, bulletins, price lists, 
tags and practically all forms within its size limitation. The print¬ 
ing surface is 8 5/16 x 11 8/4 inches from either type, Compotype 
Blankets or electrotypes. Automatic platen release prevents offset 
and automatic mechanism resets the platen into printing position 
when the next sheet is fed. 


•i^io} 0 !’ 




















Multigraph Keyboard Compotype 



I lie Multigraph Keyboard Compotype embosses copy on metal 
strips, a line at a time, at almost typewriter speed. These are as¬ 
sembled on a metal blanket that fits snugly on the drum of the 
Multigraph or on address plates for either the Lever Addresser or 
the Addressing Multigraph. The line-at-a-time method of compo¬ 
sition makes correction of copy a simple matter. It is controlled 
from a typewriter keyboard. 














Increased Appropriations for Direct-Mail in 
1929 Point to Prosperous Year 
for the Multigraph 

Brookmire’s forecast that business is beginning a three-year 
boom that will surpass anything in the country’s history, is reflected 
in the questionnaires returned by subscribers to the magazine, 
“Printed Salesmanship.” This poll, which included most of the 
important national advertisers as well as medium sized and small 
concerns, indicates that appropriations for sales promotional effort 
during the coming year, will be on the average, 15 per cent greater 
than in 1928. 

Taking this cross section of American advertising, as repre¬ 
sented by readers of “Printed Salesmanship,” it was found that in 
1928, the firms reporting, spent an average of 46 per cent of their 
entire advertising appropriation for direct mail and sales promotion. 
For 1929, this same group will spend 58 per cent for this portion 
of their advertising program—the remainder to be distributed among 
magazines, newspapers, radio, outdoor advertising, street ear cards, 
motion pictures, business shows and miscellaneous items. 

This gain is intensely interesting from the Multigraph view¬ 
point, because of our direct contact with the sales promotional side 
of advertising. It indicates a growing recognition of the vital im¬ 
portance that sales promotion occupies in the scheme of distribution, 
and there is nothing to compare with Multigraph equipment in the 
rapid and economical production of direct mail and sales promotion 
material. 

The stimulating effect of this increased direct mail activity, will 
not be confined to any particular model in the Multigraph line. The 
Printing Multigraph will benefit to approximately the same extent 
as will the newer models of the Addressing Multigraph. The grow¬ 
ing importance of the personalized letter is bound to be reflected 
in a greater number of Keyboard and Lever Compotype Leases and 
Folding Machine installations will be necessary to expedite the 
handling of the product of both the Printing and the Addressing 
Multigraph. 











Sales Offices 

United States 

Albany, NT. Y. 

Milwaukee, Wis. 

Atlanta, Ga. 

Minneapolis, Minn. 

Baltimore, M<L 

Nashville, Tenn. 

Boston, Mass. 

Newark, N. J. 

Brooklyn, N. Y. 

New Orleans, La. 

Buffalo, N. Y. 

New York, N. Y. 

Chicago, Ill. 

Oklahoma City, Okla. 

Cincinnati, Ohio 

Omaha, Neb. 

Cleveland, Ohio 

Peoria, Ill. 

Columbus, Ohio 

Philadelphia, Pa. 

Dallas, Tex. 

Pittsburgh, Pa. 

Denver, Colo. 

Portland, Ore. 

Des Moines, Iowa 

Providence, R. I. 

Detroit, Mich. 

Richmond, Va. 

Grand Rapids, Mich. 

Rochester, N. Y. 

Hartford, Conn. 

Salt Lake City, Utah 

Houston, Tex. 

San Francisco, Calif. 

Indianapolis, Ind. 

Scranton, Pa. 

Jacksonville, Fla. 

Seattle, Wash. 

Kansas City, Mo. 

Spokane, Wash. 

Los Angeles, Calif. 

St. Louis, Mo. 

Louisville, Ky. 

Toledo, Ohio 

Memphis, Tenn. 

Washington, D. C. 

Dominion of Canada 

Montreal, Que. 

Winnipeg, Man. 

Toronto, Ont. 

Vancouver, B. C. 

Foreign Countries 

ARGENTINA, Buenos Aires 

HAWAII, Honolulu 

AUSTRALIA, Sydney 

HOLLAND, Rotterdam 

AUSTRIA, Vienna 

INDIA, Bombay 

BELGIUM, Liege 

ITALY, Milan 

BRAZIL, Rio de Janeiro 

JAPAN, Tokyo 

CHILE, Valparaiso 

MEXICO, Mexico City 

CHINA, Shanghai 

NEW ZEALAND, Wellington 

COLOMBIA, Bogota 

PHILIPPINES, Manila 

CUBA, Havana 

SOUTH AFRICA, Durban 

DENMARK, Copenhagen 

SPAIN, Madrid 

ENGLAND, London 

SWITZERLAND, Zurich 

FRANCE, Paris 

URUGUAY, Montevideo 

GERMANY, Berlin 

VENEZUELA, Maracaibo 






















